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20/10/2020 - Introduction, understanding digital society
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25/11/2020 - Understandig digital society - presentations & debate (online) 
25/11/2020 - Trends, trendwatching & trends-lating (online)
16/12/2020 - Digital evolution
13/1/2021 - Group & individual coaching (online)
25/1/2021 - Final presentation & evaluation

Today’s timing

09h00 - welcome & kick-off 
09h30 - Introduction 
10h30 - Digital Society (1) 
12h00 - lunch break 
13h00 - Digital Society (2) 
15h30 - Assignment introduction 
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MOU - 2 BILLION 
DOU - 20 MILLION 

5 Billion movies watched per day 
1 Billion mobile views per day 
500h of movie uploaded per min.
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3/12/2019

27/11/2019

26/11/2019
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TechCrunch, 26/5/2020

Tom Fleerackers - tom.fleerackers@kdg.be 

+32 495 65 50 90



Tom Fleerackers - tom.fleerackers@kdg.be 

+32 495 65 50 90



Tom Fleerackers - tom.fleerackers@kdg.be 

+32 495 65 50 90



73%
worry about false information or 
fake news being used as a weapon
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Fake news?! 
We’re just  
getting started!
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VolatilityUncertaintyComplexityAmbiguityIt’s a world.

Tom Fleerackers - tom.fleerackers@kdg.be 

+32 495 65 50 90



Volatility

Uncertainty

Complexity

Ambiguity
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Vibrant

Unreal

Crazy

Astounding
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We’re living  
in fascinating 
times!
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Does anybody know this guy?!
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Does anybody know this guy?!

Gizmodo, November 2nd, 2018
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Mobility on demand
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Technology is shaping our lives
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Technology is shaping our livesTechnology is shaping our lives 
whether we like it or not!
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Police land Amazon Echo data in quest to solve murder
March 7, 2017
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But technology has been shaping our lives for over decades!
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Technology is considered to be a thing  
that humans have and humans do
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Technology is  
a body of knowledge devoted to creating tools,  
processing actions  
and extracting of materials. 
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Digital technology is a two base process.  
Digitized information is recorded in binary code of combinations  
of the digits 0 and 1, also called bits, which represent words and images.

Today it’s all about digital technology.
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Marshall McLuhan

“We shape our tools,  
and (later) our tools shape us”

1967
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Technology is what humans are.
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Although we might  
want to change  
some of these  
new habits?!
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…we ain’t seen nothing yet!
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…we ain’t seen nothing yet!

7.2B pop. 
2dev./person

8B pop.  
10 dev./person
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The internet will disappear!

“When everything is connected,  
the internet as we know it will be gone. You 
won’t need to push a button (safari, explorer)  
anymore to be online. Connectivity will be 
like oxygen: all around!”
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Humans are becoming  
digital
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The entire context is  
becoming digital
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Humans are becoming  
hybrid
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The evolution of society and technology and its 
impact on behavior, expectations and customs. 

Digital Darwinism

Tom Fleerackers - tom.fleerackers@kdg.be 

+32 495 65 50 90



Digital economy
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Digital economy
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=The “digital economy” is a term for all of those economic processes, 
transactions, interactions and activities that are based on digital 
technologies. (More then just the internet-economy)



Digital economy
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Digital economy & society score (DESI - score)
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Our digital world



Prensky, 2001 

“A person born or brought up during the age 
of digital technology and so familiar with 
computers and the Internet from an early 
age.”

Digital natives



So they are digital immigrants then?



Natives vs immigrants 

When nothing is occupying my attention,  
the first thing I do is reach for my phone. 

18 to 24 65+

77% 10%

I check my phone at least every 30min.

% agree

52% 6%

The last thing I do before I go to bed is 
check my phone. 73% 18%

I often us other devices while watching TV. 79% 42%

I watch more TV programs through catch-up 
streamed TV than live. 74% 13%

source: Microsoft research - Canada (2015)



The generation guide



The generation guide

“What I have works fine,  
I don’t get all the internet stuff”

Classic Generation



The generation guide

“I like some of this digital stuff,  
 I just need someone to show me”

Converted Generation



The generation guide

“I can’t imagine my life without being connected”

Digital Generation



The generation guide

Rupture Generation
“Why can’t I swipe? I don’t want to wait!”



 
Millenials 

Meet Generation Y (aka)



Tech Savvy

Meet Generation Y



Family Centric

Meet Generation Y



Meet Generation Y

Achievement Oriented



Meet Generation Y

Achievement Oriented



Meet Generation Y

Instant Gratification 



Meet Generation Y

Team Oriented 



Attention Craving 

Meet Generation Y



Meet Generation Z (aka)

iGeneration 



 Generation 

Meet Generation Z (aka)



Meet Generation Z 
The generation connected 
before they were born!



Technoholics

Meet Generation Z



Lack situational awareness

Meet Generation Z



Human Connections

Meet Generation Z



Human Connections

Meet Generation Z

They prefer

over



Emoji talk

Meet Generation Z



Meet Generation Z

Global mindset



Meet Generation Z

Make a difference
26% of 16-18 year olds is volunteering



Meet Generation Z

Local Reality



All  communication  
All connection

Meet Generation Z



Meet Generation Z

Mobile



Meet Generation Z



BUT



Does age define digital savviness?

No



Generation

Meet



Gen C is a powerful new force in consumer culture. 

 
65% is under 35, but they span generations  
empowered by technology. 

Google Meet gen C - 2013



Everybody can be a member of Gen C, 

wether you’re born as a member of Gen X, Y or Z as long as 
they choose to active ‘digital natives’ who love digital 
media.



They are familiar with technology.



They rely on mobile communication.



They want to remain in contact.



They are content centric.



They seek control over their world.



A new hierarchy of needs….



1943 - Maslow 2013 - …



Intergenerational conflict 



Intergenerational conflict 



IN-generation conflict 



IN-generation conflict 



Which generation are you?



Meanwhile…



…in one online minute

2015 2016 2017

2,78m views 2,78m views 4,1m views

23 000 posts 38 000 posts 41 000 posts

701t logins 854t logins

527m shared 6.944m viewed
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2018

2,4m created
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…in one online minute

2016 2017

854t logins

6.944m viewed

4,1m

41 000

2018

2,4m created

973t logins

174t scrolling

4,3m

1mio logins

2,1m created

2019

347t scrolling

4,5m



We are living in the (digital) information age!



5MB - $120.000 64GB - $60

We are living in the (digital) information age!



We are living in the (digital) information age!



We are living in the (digital) information age!

“Between the birth of the world and 2003,  
there were 5 exabytes of information created. 
Now we create 5 exabytes every two days…”



We are living in the (digital) information age!
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1 Byte = 1 grain of rice 
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1 Kilobyte = 1 bowl of rice 
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1 Byte = 1 grain of rice 

1 Kilobyte = 1 bowl of rice 
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1 Terabyte = 2 container ships 
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Infobese



Infobese





How our brain works



Reflective brain

Reflex brain Archivering brain

How our brain works

now 
all senses

one thing at a time 
away from reality

just doing nothing



Reflective brain

Reflex brain Archivering brain

How our brain works

now 
all senses

one thing at a time 
away from reality

just doing nothing



How our brain works

NO multitasking



Task Switching
Gen Z Old

Multitask over 5 screens per day



Neuroplasticity is the idea that our brain 
physically changes depending on the 
demand we place on it.

Digital technology is re-wiring our brain.



The digital native brain

Great fluid intelligence

Great multitask ability

Ability to engage in a wider range of 
activities and contexts

More receptive for games 
and challenges

Digital technology is re-wiring our brain.



The digital native brain

Great fluid intelligence

Great multitask ability

Ability to engage in a wider range of 
activities and contexts

Less interest in upfront 
complexity

Digital technology is re-wiring our brain.



Neuroscience shows that social sharing 
activities reward the centre of the brain, 
releasing dopamine.

Same pleasure (seeking) feeling when getting food, exercise or sex 

Digital technology is re-wiring our brain.



Neuroscience shows that social sharing 
activities reward the centre of the brain, 
releasing dopamine.

Digital technology is re-wiring our brain.

Same pleasure (seeking) feeling when getting food, exercise or sex 



Digital is a(n) (addictive) drug!

Dopamine aka the ‘like’ drug





How many times do you touch your mobile phone a day?



How many times do you touch your mobile phone a day?

5427



How many times do you touch your mobile phone a day?

2617



Would you prefer your a WiFi-connection over sex?

21% would



We never look up anymore.
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We never look up anymore.

uses the smartphones  
while multi-tasking with 
other media 86% 

17% 51% 52% 34% 43% 28% 16%



We never look up anymore.

Long-term focus erodes with 
increased digital consumption,  
social media usage  
& tech savviness



We never look up anymore.

Long-term focus erodes with 
increased digital consumption,  
social media usage  
& tech savviness

12s

2000 2013

8s9s
10s



7 seconds 15 seconds5 seconds

Fame
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7 seconds 15 seconds5 seconds

Blocking your fame



7 seconds 15 seconds5 seconds

Blocking your fame



Digital is a(n) (addictive) drug!



FoMo
Fear of Missing out
A pervasive apprehension that others might be having 
rewarding experiences from which one is absent
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Fear of Missing out
a desire to stay continually connected with  
what others are doing



FoMo
Fear of Missing out
a desire to stay continually connected with  
what others are doing

69%
of millennials, 2019

56%, 2013 



FoMo
Fear of Missing out
a desire to stay continually connected with  
what others are doing

1 you check your phone 24/7

2 you want to know everything

3 you postpone

4 you experience stress and 
  have difficulties concentrating

5 you have sleeping problems



FoMo
Fear of Missing out
a desire to stay continually connected with  
what others are doing

1 Social Media

2 Loneliness

3 Anxiety



FoMo JoMo
The art of doing less

Joy of Missing outFear of Missing out

1 Reflect

2 Disconnect

3 Reconnect



NoMo(phobia)

the intense, irrational fear of being out of mobile phone contact

53%
are anxious about their phone.



NoMo(phobia)

the intense, irrational fear of being out of mobile phone contact

9%
feels stressed when their phone is off.




